Sustainable Fisheries Partnership, Guidance Note to Partners
Statements made by SFP partners with regards to the environmental performance of source fisheries

SFP partners with many seafood organisations that are working hard to improve the environmental performance of the fisheries that they source from and it is natural that these activities should be communicated to the consumer. However, although it is important to recognize the process of improving fisheries it is also necessary to exercise care when using SFP data, whether from FishSource or SFP Metrics, to make claims about the current status of a specific fishery. Consequently, SFP has issued the following guidance to partners to clarify the nature of any public claim that can be made regarding a specific fishery on the basis of data supplied by SFP:

1. SFP does not define sustainability, nor do we certify or eco-label products; No public claim of ‘sustainability’ should ever be made for a fishery solely on the basis of data supplied by SFP.
2. SFP only provides business-to-business evaluations for fisheries, which identify the improvements needed in each fishery and provide advice on how supply chains can engage with catchers to encourage improvements;

3. The data for our business-to-business evaluations comes from FishSource.org, a public database of scientific and technical information useful in evaluating the environmental performance of fisheries;

4. At the current time, SFP advises that retailers and suppliers should only make a public claim of ‘sustainability’ on the basis of Marine Stewardship Council certification. SFP may also recommend other seafood standards for different levels of environmental performance so long as they are used in an appropriate manner consistent with their methodologies and ambition.

5. SFP evaluations are not carried out with the same due-diligence and level of investigation as the MSC although we do use the MSC standard and scoring guidelines as the framework for our evaluations. However, our evaluations and methods are not a substitute for the MSC as a consumer or public-facing claim of sustainability.
6. Our retail partners can use our evaluations and data on FishSource to inform their own public messaging so long as any public claims are reasonable, accurate and proportionate;
7. SFP approval should be secured in advance before partner communications reference SFP or any of our programs in public communications;
8. When communications around environmental performance of a specific fishery are included on a product or display installation we ask that our retail partners be clear that this is their own claim and no reference is made to SFP on product, (unless the claim is only about improvement activities or progress and is approved in advance by SFP);
9. Partners should also be clear that any claim of traceability or chain of custody is theirs alone, and completely independent of SFP. SFP does not offer any form of traceability assurance;
10. Should we determine that any partner claim is inaccurate or misleading, we will ask for our name to be removed from all public materials, and in extreme cases consider terminating the partnership.

Further guidance on this issue can be obtained by directly contacting the Buyer Engagement team at SFP.
